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Abstract

The field of corporate social responsibility (CSR) has developed exponentially in the last decade and is consistently
getting to be a worldwide slant. Corporate social responsibility (CSR) has become a worldwide matter around the
world that comes about an expanding number of studies on CSR universally as well as in Malaysia. Furthermore, the
importance of CSR practices was emphasized by companies in order to ensure its sustainability in corporate world
which are focused on (a) environment, (b) social dimension sustainability, (c) economic advancement, (d)
stakeholder behaviour and (e) ethical evolution of society. In this manner, this paper gives a concept of CSR writing
that has been conducted in Malaysia to assess the execution of CSR among organizations in Malaysia. It is presently
anticipated that organizations expressly take into consideration all perspectives of their execution, not as it were their
money related comes about, but moreover their social and commerce environment. Subsequently, most of
organizations are presently locked in genuine endeavours to characterize and coordinated CSR into all perspectives
of their businesses and exhibitions. The point of our think about is to get it this slant in Malaysia and particularly to
explore (i) the status of CSR in Malaysia; (ii) different CSR practices in Malaysia; and (iii) future dissemination of
CSR in Malaysia. Finally, over the last few decades, Malaysia has been gradually improving its alignment with
global management practices such as quality management and I1SO 9002.
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1. Introduction

Corporate social responsibility (CSR) has been a growing field of interest in recent years and consequently, a
growing number of calls for companies to address sustainability in their business policies and practices, as well as to
disclose on what and how well they are doing. CSR disclosure can be defined as the provision of information
regarding human resource aspects, products and services, involvement in community projects including
philanthropic activities and environmental matters. It is also conceptualized as the construct describing the
relationship between companies and society. CSR has become a trend and popular in a society whereby it is a crucial
function in every company to organize a program related to social projects environment. The questions of why CSR
has become a viral factor in such a way certain companies getting involved in these matters are because it is one of
the great initiatives for the growth in business and it could lead to the enhancement of productivity in various aspects.
CSR gradually expanded to improve the work environments and equity of employees. Perceptions of CSR are based
on the objectives of corporations such as sustainable management and contributions to the society, which is the
source of corporate profits. Most companies nowadays are facing important challenges due to the economic crisis. In
order to overcome the critical challenges, companies need to consider themselves as socio-economic agents
contributing to the community (Khan, et al., 2016; Sallayici & Kolayis 2018). It is considered as a strategy for the
companies’ economic, social and environmental development. Therefore, the purpose of this study is to measure the
findings from the existing research on the positive impact of CSR towards the business of a company. The research
contributes to a fundamental explanation of how the community could be empowered to become important criteria of
CSR practices which will be driven to a better atmosphere if both firms and communities work together towards a
sustainable livelihood. The hypothesis of this study is based on good CSR practices will affect the performance in a
company (Jermsittiparsert & Sawasdee 2012; Rozaimie, Huzaimah & Morni 2016).
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2. Literature Review

According to Baker, M. (2010); Teoh, S. Y., Thi, L. S, Teh, Y. K. (2016), that Corporate Social responsibility (CSR)
is a genuine commitment by organizations to contribute their quarter to the sustainable development and to improve
the quality of life in the work place and in the society at large. Recently, there is rapid development of CSR in
Malaysia and Malaysia has become one of the most active emerging economies that involve in corporate social
responsibility. However, the definition of corporate social responsibility (CSR) consists of five important aspects: (a)
environment, (b) social dimension sustainability, (c) economic advancement, (d) stakeholder behaviour and (e)
ethical evolution of society. It is a business approach that contributes to sustainable development, social and
environmental benefits for all stakeholders. Ibrahim, Zam Zuriyati, Jamal, Norlia (2013) has carried out a content
analysis to examine the importance of consumer products and plantation industry. It is concluded that the level of
disclosure is still low-level category in disclosing the CSR activities although the number of companies disclosed
their CSR activities was high for both products and plantation industries. It also revealed a gap between the
maximum and minimum number of sentences for CSR disclosure in the business organizations. However, the field
of CSR has been defined in several studies in different area of CSR (Ali & Haseeb, 2019; Garriga, Mel€ 2004; Radzi,
N. A. M., Lee, K. E,, Halim, S. A., Siwar, C. 2018; Jr & Pefpl 2018), analysis of CSR approaches, CSR in supply
chains, standardization of CSR, CSR in large organizations and CSR in small businesses. Furthermore, the global
diffusion of CSR is accelerating, and the global understanding of CSR is slowly aligning and converging. There are
numerous CSR initiatives and many non-governmental organizations (NGOs) such as Malaysia Trade Unions
Congress (MTUC), the Federation of Malaysia Consumers Association, Consumer Association of Penang, Malaysian
Nature Society and WWF Malaysia contribute to a growing publicity about CSR and raise social responsibility as
well as environmental awareness. According to Ramasamy, B., and Ting, H. W. (2004); Yusoff, W. F. W., Adamu,
M. S. (2016); Khan & Aslam (2017), furthermore assert that CSR business in Malaysia will be especially needed in
terms of assisting organization’s success in the long run. One of the core challenges that the Government and
policy-makers are facing is to understand the concept of CSR, to comprehend the understanding of CSR by the wider
public, and to identify the type of CSR activities practiced in Malaysia and the type of assistance the Government
can offer to motivate the industries to adopt CSR (Ibrahim, A. I. A., Rashid, M. (2002; Jermsittiparsert, 2013); Hasan,
N. A. M. (2016). Over the last few decades there has been a growing public awareness on the role of Corporate
Social responsibility (CSR) in society (Reverte, 2009; Jermsittiparsert, Sriyakul & Pamornmast 2013; Chong, S. Y.
C., Wad, P. 2017).

According to Chandler (2001), beyond making profits, companies are responsible for the totality of their impact on
people and the planet. Ahmad, J., Binti, N., Rashid, A., Gow, J. (2017), defines CSR as the obligation of managers to
choose and act in ways that benefit both the interests of the organization and those of the society as a whole. In
addition, Abdullah, A., et al., 2016, has defined CSR as a process of disseminating the social and environmental
effect of company’s economic behaviours to particulars stakeholders within a society and to society at large (Pahi,
Shah, Ahmed & Hartani, 2016; Samaila, Uzochukwu & Ishaq 2018). In short, CSR can be concluded as an
accountability of organization not only in making the economic return but also the accountability of organization
towards the employee welfare, community involvement, product development, energy safe and environmental
protection. Thus, the accepted definition of corporate social responsibility is a concept where the organizations use
their resources in a good manner, compliance with the legal requirement and also consider and respect the
communities and the environment. Joseph, C., et al., (2016); Khan & Mingyi (2018), Corporate Social Responsibility
(CSR) is the obligation of the decision makers in corporate organizations to take actions, which protect and improve
the welfare of the entire society along with their own interest (Jermsittiparsert, Sriyakul & Rodoonsong 2013).

3. Methodology

This study aims the research to examine how socially responsible is the Malaysian organizations system to the
current problem of organizations in Malaysia. The period covered in this study is that of Malaysians organizations.
The study used percentages of data analysis.

3.1 Data Presentation, Analysis Findings and Discussion
The results presented below are based on the data collected from Malaysian organizations.
3.1.1 Analysis and Findings

The implementation of the outreach programs as well as coordinate communication campaigns have shown positive
results. Malaysian organizations have approved total financing amounting to RM25.7 billion and has assisted more
than 15,000 entrepreneurs. As at 2016, below is the financing records for the Malaysian organizations:
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4. Customer Satisfaction

In ensuring customer satisfaction, a survey has been conducted and the customer satisfaction index shows an
increasing positive result in 2016 than year 2015 as shown in graph below:
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5. Social Media Acknowledgement

Malaysian organizations efforts in promoting the Y-Biz Challenge as well as “Your Success Our Story” features
have attracted the media to the organizations. They received 36 media mentions via TV, radio, social media platform
and printed media after their advertising on 2016.
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6. Employee Satisfaction Score

Towards the end of December 2016, Malaysian organizations has rolled out an Employee Satisfaction Survey with a
total of 43 questions to gauge employee’s satisfaction within the organizations as an employer. Below image show
the findings of the organizations 2016/2017 survey. Most employees were more than 77.4% positively satisfied and
engaged with the organizations. From the organizational perspective, it indicates that Malaysian organizations is a
‘good’ company with the opportunity to become a “great” company when the overall satisfaction rating goes beyond
85%.
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7. Conclusion

From this research which is an attempt to examine the comprehensiveness of CSR disclosure disclosed by the
companies via the annual or sustainability report, it can be concluded that public listed companies in Malaysia are
starting to realize the importance of social responsibility as a way of communication with stakeholders and with the
community in the performance of their businesses. It has also revealed there was a gap between the minimum and
maximum of CSR disclosure in the report. It is believed that the relationship between community and Corporate
Financial Performance (CFP) is significantly positive with no negative response from stakeholders when the
companies spend specific financial resources to support the society development. The companies are gaining more
support and being well-recognized by the society by their further involvement in national event, education funds, the
development in a rural development and many other social activities. As for the marketplace and the environment,
the engagement with an environment issues could add enough value to the reputation of the companies for both
industries. Therefore, these two dimensions is positively related with the CFP and it is found that it will be worth the
impact in investing for their product development in the market. For the workplace (employee engagement)
dimension, it is positively associated with the financial performance of a company it is also important to adapt a
motivation to the employees by giving them rewards, organized a specialty loyalty program, a conducive training
and enhanced on the work-life balance environment as their high productivity towards the sustainable of a business.

Although most of these companies viewed CSR as an additional cost and found it not to be relevant to their business
strategy, the involvement of CSR activities has opened the “eye” of more companies in managing their business to a
better financial reputation and performance impact. The government agencies could also support the companies to
involve in CSR activities and make it disclose later to attract positive response from stakeholders and other
institutional investors. For 2018 and based on market development and needs, organization is focusing on providing
financing in the wholesale and retail, business services, education and healthcare and in manufacturing sectors.
Malaysian organizations will continue to offer innovative financing solutions in addition to various developmental
programs with the objective of achieving the 41% contribution target to the nation’s GDP by the year 2020.

This practices among companies in a developing country need to be increased as it is potentially benefited not only
for business itself, but also towards the growth in a prospect of economy especially within Malaysia.

For a better highlight in the findings of the research, it is concluded that the CSR disclosure have given a positive
impact to the business development of the organizations:

Therefore, in general, CSR disclosure will give positive financially impact in a company’s performance and
management believe to gain trust from multiple stakeholders for long-term benefit.
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8. Recommendations and Limitations
8.1 Limitations of Study

The nature of Malaysia guidelines does not have any specific amount or area for the company to disclose CSR
activities and this make content analysis more in viable option. Therefore, the research can be done with more
identification of various dimensions for the CSR disclosure in a company.

8.2 Recommendations

It is recommended to have a better view in terms of evaluating the long-term relationship that exist between CSR and
CFP. Stakeholders are more interested to get involve with a company that has sustainable profits with minimum
financial provision. Towards the CSR disclosure, it could be added to help to combat clean water shortages in remote
areas throughout Malaysia especially in rural area, which is Sabah and Sarawak, using green technology to pump and
filter the water fit for consumption. Another method is building a small dam at a river far from the village, then
laying of pipes from the dam to a storage tank in the village. This kind of sponsorship or donation is crucial in
helping the society and at the same time the company can be well recognized by the residents and it is great for the
marketing strategy in the future. The company can also produce a canned food with their label that allows the need
citizens for easier logistics especially for those who have a difficult access to the nearest local town. Recipients will
find it more convenient to store the food received. By this initiative, not only they can help in providing easy and
healthy food, but the can exposed their brand locally and internationally if the products are spreading around
worldwide.
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